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Proven Solutions for

NCDs

Enhancing Your Blood
Circulation Health

Transforming @

Wellness

Through Nature's Ingenuity and Scientific Innovation
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Quintessential Wellness
Innovation

Coffogenic* Drink has been registered as
a Novel Food and Herbal Medicine.

“<p750-2-01864-5-0001

= INNOVATION

HILLKOFF'S COFFOGENIC DRINK

IS MADE FROM THE COFFEE CHERRY,

A NUTRITIOUS SUPERFRUIT RICH

IN ANTIOXIDANTS AND NATURAL GOODNESS.
TAKE AS A SUPPLEMENT AND TASTE

THE COFFEE INNOVATION.

Transforming @

Wellnhess

Through Nature's Ingenuity and Scientific Innovation
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FUNCTIONAL FOOD

FOOD SUPPLEMENT, PHAMACEUTICAL FOOD J L

Specific Health

C(OFFOGENIC DRINK
READY TO DRINK

000

Reference Proven Research

Market size for drugs and diagnostics for — &

non-communicable diseases (NCDs) is

1% -----;
s | 9 US$ 346 billion
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2];/;‘ 518,000 M8 Annual growth rate Of
e 7.2 percent.
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Déckhy; g holot therapy is better than taking
health supplement
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S consume functional food
more appealing that health benefits and drink once a week or more
from natural foods
should be added to
functional foods

General Health

High Extraction Yield
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READY TO DRINK

GOOD TASTE
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Low Extraction Yield



(OFFOG[NI( DRINK COFFOGENIC DRINK®,
a new functional food for all, is a tasty concentrated

THE ULTIMATE CONCENTRATED
COFFEE CHERRY DRINKFULL OF ANTIOXIDANT

IMPROVED GLUCOSE
TOLERANCE®

IMPROVED Gallbladder

HEPATIC LIPID
ACCUMULATION’

PLASMA
CHOLESTEROL &

TRIGLYCERIDE 2
(OFFOGENIC

drink which developed from cherry coffee pulp.

Liver

Stomach

V"’

Common bile duct

Pancreatic duct

Duodenum

High-fat treated
with simvastatin

LIPID DIGESTION
& ABSORPTION

High-fat treated
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MARKET POTENTIAL & WASTE REDUCTION .
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REVENUE PATTERN : ASSETs & Subscription
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Biz Model : Jump out of the cup
COFFOGENIC is the novel functional
supplement to retreat blood heath to
fighting with NCDs. Nature nurtures
humankind. Coffee is SUPERFRUIT
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Marketing Strategy :

Functional Bioactive Ingredient (Food & Medicine)

Strong backup medical researches

Stamps sustainnable standard and Inno Awards

Advocates virals

Speed to diverse appicable How do we make the money?

The doctor choices Domestic : Dealer, Direct Marketing

P Foreign : Export & Licensing,
Pharmaceutical Ingredient
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BALSAMIC
GLAZE CcocC #1
CIDER OF COFFEE

VINEGAR
SYRUP /

SENSATION
\ OF COFFEE
COFFATIC - /
BALSAMIC > 4 Q
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COFFEE CHERRY TEA

COFFEE PULP \ (OFFOGENICDRINK

MIX

READY TO DRINK
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HILLKOFF

SMALL CUPS
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*Thai Espresso Roasted Hillkoff 500 g

ENVIRONMENT
CHANGE

Carbon Footprint deduction CO,e emissions

GREENHOUSE GAS EMISSIONS 4.28 kg cO,e more than D0%
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Roasted Coffee 1 kg

Releasing greenhouse gases into the atmosphere

up to 8.9 kg COe




Composting
of Coffee Pulp

World Arabica
Production

Edible Coffee Pulp
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1 kg = 0.25 kg CO2

LAgULNIAU

Driving car

7500 = 187,000

million km. times

>

1du _  waamuwéu @ 26,000 _ 36 000 un
wamuwaa . WemuwuRY @ 10,000 T syglduavinuasns

GHG Emission = 1,875 million kg CO2/ year

Absorbing CO2
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Grown Tree 31.25 mittion plants
1Tree could absorb CO:2 average 60 kg/year
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WIPO

Understand & Learn v Find & Explore v  Protect & Manage v  Partner & Collaborate v About WIPO v

Home > IP Advantage

HILLKOFF Arabica Coffee from Thailand

The misty mountains of the North of Thailand host the country's main coffee-
producing area. Buoyed by growing domestic consumption, Thai arabica
coffee, with its strong aroma and low caffeine content, is also attracting foreign
interest. Nestled in the lush province of Chiang Mai, Hillkoff is a family business
whose history spans 50 years, from commodity trading to high-quality coffee
production and a unique zero-waste up-cycling model.

Q IP Portal login

¥ Machine translation +

Last update:

January 23, 2025

Country/Territory:

Thailand

Share this content:
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WINNER 2023

NORTHERN THAILAND

THE REALITY Gold medal award
OB CAON The 9th 2024
INTERNATIONAL INVENTION
INNOVATION COMPETITION
IN CANADA, ICAN 2024

& 9
WINNER
PITCH & PARTNER 2023
BIO ASIA PACIFIC (TCELS)

(OFFOGENIC

Awards
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GRAND PRIZE 2024
WORLD INVENTION
AND TECHNOLOGY EXPO
(WINTEX)

7 INNOVATION
Awards 2024

COFFOGENIC DRINK

DAVINCI
GOLD MEDAL
2024
THE STH All AMERICAN DAVINCI

INTERNATIONAL INNOVATION
AND INVENTION EXPO

QUALITY AWARD
2024

SPECIAL PRIZE
FOR CREATIVE INVENTION
OF KIWIE 2024

KOREA INTERNATIONAL
WOMEN'S INVENTION EXPOSTION

GOLD
SAFE-Network

PRODUCT INNOVATION COMPETITION

P
IPMARJ
Showbiz

WINNER IP MART SHOWBIZ 2024

PITCHING IDEAS FOR IP SHOWBIZ
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tasteINNOVATION SHOW 2025
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(OFFOGENIC DRINK
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Healthy Blood, Happiness, Loqg Life Together
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